FINAL BILL REPORT
HB 1798

C6L 22
Synopsis as Enacted

Brief Description: Concerning powers of the legislative committee on economic devel opment

and international relations.

Sponsors:. Representatives Ryu, Boehnke and Berry; by request of Lieutenant Governor.

House Committee on State Government & Tribal Relations
Senate Committee on Business, Financial Services & Trade

Background:

L egislative Committee on Economic Development and International Relations.

The Legislative Committee on Economic Development and International Relations
(Committee) provides responsive and consistent involvement by the Legislature in
economic development to maintain a healthy state economy and to provide employment
opportunities to Washington residents. The Committee is authorized to study and review
economic development issues, with a special emphasis on international trade, tourism,
investment, and industrial development. The Committee must assist the Legislature in
developing a comprehensive and consistent economic development policy. The Committee
is composed of six senators and six representatives from the Legislature and is chaired by
the Lieutenant Governor.

The Committee isrequired to review 10 issues related to economic development. 1n 2020
legislation was enacted requiring the Committee to study and adopt any state tourism slogan
or tagline recommended by the Washington Tourism Marketing Authority (Authority).

Washington Tourism Marketing Authority.

The Authority was established in 2018 and is responsible for contracting for statewide
tourism marketing services that promote tourism. The Authority may enter into a contract
for a statewide tourism marketing plan and evaluation of the impact of the statewide tourism
marketing program.

This analysis was prepared by non-partisan legislative staff for the use of legidative
membersin their deliberations. Thisanalysisis not part of the legislation nor does it
constitute a statement of legidative intent.
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Summary:

The requirement that the Committee must study and adopt any state tourism slogan or
tagline recommended by the Authority is removed.

Voteson Final Passage:

House 94 O
Senate 49 O

Effective: June 9, 2022
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